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STRATEGIC 
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Data Integrity 
Optimise Cost, 
Robustness 
 

Statistical Analysis 
Characteristic Analysis 
Multivariate model build 
Reject Inference 

Strategic Consultancy 

Customized Research 
Validation 
Set off Score 

 
Analytical 

Engine 

 

Definition 

 
 

Candidate
Factors 

Data 
Collection 

Monitoring 
and  

Refining 
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Analytics tools  
(All trade marks acknowledged) 
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CAWI and CATI for IT 
enabled research 

besides Face2Face 
interviews 

MR Support Portfolios  
Customer Satisfaction Market Research 
Market Segmentation Research 
Product Lifecycle Research 
Brand Marketing Research 
Pricing Strategy Research 
Product Development 
Demand Forecasting 
Portfolio Strategy 

Modeling & Analytic Services  
Customer Satisfaction & Loyalty Models  
Order Delivery Performance Analysis  
Campaign Tracking and Analysis  
Competitive Landscape Analysis  
Customer Profitability Model  
Customer Attrition Analysis  
Product Profitability Model  
Market Profitability Model  
Customer Retention Model  
Channel Analysis  
Returns Analysis  

Statistical Expertise  
 Risk and risk differences, tests for trend  
 Parametric and Non-Parametric Test  
 Linear and Logistic Regression  
 Statistical Process Control  
 Measures of Association  
 Descriptive Statistics  
 ANOVA, MANOVA, ANCOVA  
 Discriminate Analysis  
 Design of Experiments  
 Correlation Analysis  
 Time Series Analysis  
 Conjoint Analysis  
 Factor Analysis  

CATI Servic es 
 

�  Geographic reach through our multi-lingual unit that  provides Pan-India and global 
access. 

  
�  In-house CATI Software for Telephonic Interviewing and Survey Programming Tools 

for programming of surveys in multiple languages allow s us to program surveys in 
multiple languages and therefore understand the nuan ces of questionnaire designing 
and programming 

 
�  Predictive dialers allow for automatic random dialing  resulting in faster churn 
 
�  Access to industry experts and resources best pract ices 
 
�  Quality management system that ensures that projects a re Six Sigma compliant 
 
�  Associates working on projects are minimum Six Sigma Gr een Belt Trained  

 

OLAP Modeling 
& Analysis 

Predictive  
Targeting Lists & 

Analytics 
Scorecards 
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Growth Consultancy 

Enterprise  Analytics 

Market Intelligence 
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